SAMPLE LESSON PLAN FORM


	COURSE:

U.S. History II– 1877 to present
	LESSON TITLE:

Roaring 20s:  The Consumer Economy

	Topic Overview:

using the 1920s as a starting point, students will evaluate the influence of advertisements
	GRADE LEVEL:

 11th 
	Estimated Time:
1 class period

	Content Standard(s):

11th Course of Study #5

	Testing Objective Correlation:

AHSGE – VI-2

	Personal Financial Literacy Standards:

Spending and Credit #2 – evaluate information about products and services
Benchmarks – 4:2 – information about goods and services comes from many sources

                      8:1 – a consumer should not rely on advertising claims as the sole source of
                                 information about goods and services

                    8:2 – comparison shopping helps consumers get the best value for their money

	Materials/Equipment/Technology Resources:
http://www.michigan.gov/scope/0,1607,7-155-13515_13521_13525-45226--,00.html
advertisements from magazines and newspapers

advertisements from the 1920s

	Procedures/Activities/Learning Experiences:

-Warm-up – Have students make a list of five products that they or their family have purchased in the last month.  Discuss warm-up – ask students questions such as:

        Why did you buy the product?  Do you remember the advertisement for the product?  Did that influence you or your family to purchase it?  Why or why not?  Does purchasing these products help the economy?  Why or why not? 
· Introduce the students to the concept of a consumer economy (a segment of the larger economy consisting of the expenditures on goods and services by individuals and households for personal use).  Relate this to the economy of the 1920s and the growth of advertisements.

·  Discuss how advertisements might influence a person to buy a product.

· If possible, find examples of advertisements from the 1920s (many textbooks have some) and discuss the ads

· Distribute three ads to each student.  (can be done in pairs)  Have students answer the following questions based on the ads they have

1. How does the text of the advertisement create the image of the product?

2. How do the visuals/graphics create the image of the product?

3. Are stereotypes used in the advertisements?  If so, how?

4. What do the advertisements tell you about society?

     -  Have students compare modern ads to those of the 1920s.  

	Assessment:

Have students answer the following question:  How did advertisements and the consumer economy influence the U.S. in the 1920s?  What are three positive consequences on the consumer economy from advertising and what are three negative consequence?  

	Optional Enrichment:

Assign each student a new product from the 1920s and have them create an ad for that product.  Ads should reflect American society in the 1920s.  


