SAMPLE LESSON PLAN FORM


	COURSE:

Sixth Grade Math
	LESSON TITLE:

The Influence of Advertising

	Topic Overview:

Recognize how and when advertising techniques can influence buying decisions.
	GRADE LEVEL:

Sixth

	Estimated Time:
Depends on how many material pages and activities are used 

	Content Standard(s):

Grade 6 :

ACOS 1:  Demonstrate computational fluency with addition, subtractions, multiplication and divisions of decimals and fractions
ACOS 2:  Solve problems involving the use of decimals, percents, fractions, and proportions


	Testing Objective Correlation:

SAT 10 Content Cluster:  Number Sense and Operations

SAT 10 Content Cluster:  Computation with Whole Numbers, Decimals, Fractions



	Personal Financial Literacy Standards:

Spending and Credit Standard 1:  Compare the benefits and costs of spending decisions

 Spending and Credit Standard 2:  Evaluate information about products and services

Benchmark Grades 5-8, # 1:  A consumer should not rely on advertising claims as the sole source of information about goods and services



	Materials/Equipment/Technology Resources:
Practical Money Skills for Life, Grades 7-12, Lesson 10
http://www.practicalmoneyskills.com/english/at_school/teachers/
This resource can be ordered free of charge if you do not have Internet access
Marketing to Teens: Talking Back – A lesson to help teens become active consumers 
http://www.media-awareness.ca/english/resources/educational/lessons/

secondary/advertising_marketing/mtt_talking_back.cfm

Market Place:  Corporate Leap Frog

http://www.econedlink.org/lessons/index.cfm?lesson=EM505&page=teacher
Market Place:  Back to School

http://www.econedlink.org/lessons/index.cfm?lesson=EM253&page=teacher


	Procedures/Activities/Learning Experiences:

Practical Money Skills for Life, Grades 7-12, Lesson 10
Recognize how and when advertising techniques can influence buying decisions.
Marketing to Teens: Talking Back 

This lesson helps teens become active consumers by encouraging them to 'talk back' to advertisers when they have concerns. 

Students demonstrate  an understanding of the importance of being active consumers through 'talking back' to advertisers and voicing their concerns and comments and an appreciation of the power consumers have to influence advertisers 
Market Place:  Corporate Leap Frog

This lesson will focus on competition among sellers and the factors that can make one company more successful than another in the same market.
Market Place:  Back to School

Students will reflect on their own spending habits while recognizing that all choices involve costs and benefits and identify and develop effective promotions and advertisements



	Assessment:



	Optional Enrichment:




